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Social media in promoting breastfeeding
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ABSTRACT

Health content has been increasingly searched on the internet, especially through social media, and they are webs of
relationships established between people. The objective of the study was to characterize the content of videos published
on YouTube on breastfeeding, verifying the association between behavioral variables, quality of the video content, and
problems with breastfeeding. This is a descriptive-analytical study, e he chi-square test was used to assess possible
associations between variables (p<0,05). 62 videos were found and most of them (72.6%) did not have breastfeeding
techniques. There was a statistically significant association between being a health professional and talking about
milk production (p=0,0105), personal experience (p=0,0001), and problems with breastfeeding (p=0,0001). This
study concludes that videos are a good health-promoting tool, however, on the topic of breastfeeding, videos without
professionals tend not to deal with milk production; they are usually reported on personal experience and do not
bring scientific information.
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RESUMO

Os conteudos sobre satide vém sendo cada vez mais pesquisados na internet, especialmente por meio das midias sociais,
consideradas teias de relaces estabelecidas entre pessoas. O objetivo deste estudo foi caracterizar o conteido dos
videos publicados no YouTube sobre aleitamento materno, verificando a associacio entre varidveis comportamentais,
qualidade do material e problemas na amamentagao. Trata-se de uma pesquisa descritivo-analitica, em que se utilizou
o teste qui-quadrado para avaliar possiveis associacoes entre as varidveis (p<0,05). Foram encontrados 62 videos,
e a maioria (72,6%) nio apresentou técnicas de amamentacio. Houve associacio estatisticamente significativa entre
ser profissional da satide e falar sobre producio de leite (p=0,0105), experiéncia pessoal (p=0,0001) e problemas
na amamentacio (p=0,0001). Concluiu-se que os videos sio uma boa ferramenta promotora de satide, porém
na temadtica sobre aleitamento materno, aqueles sem profissionais tendem a ndo tratar sobre producio de leite;
normalmente sio relatos de experiéncia pessoal e nao trazem informacio cientifica.
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INTRODUCTION

Breastfeeding period (BF) is essential for
the baby’s development. In addition to the child’s
nutrition, breastfeeding prevents diseases by sending
antibodies, narrows the mother-infant relationship
and helps in cognitive and emotional development. In
addition, it helps the mother’s mental and emotional
health'. Mother breastfeeding is considered the ideal
diet for babies, as it contributes to the reduction of
infant diseases and mortality, considered an indicator
of quality of life’.

The World Health Organization (WHO)
recommends mothers to exclusively breastfeed infants
for the first six months, as well as complementary
breastfeed until the 2nd year of life. Despite this,
breastfeeding rates in Brazil are below the expected
and desired, because only 41% infants under six
months are in exclusive BF3.

There are many tools that have emerged
in recent years, which allow internet users to
communicate in different ways®. Social media
has shown great growth worldwide. They act as a
facilitator of life, help in connecting people, allow
sharing ideas and moments, as well as finding
common interest groups>®. YouTubeBR is an example
of social media that allows users to publish, view and
download videos for free and has also been used as a
health promotion tool’.

The population, in general, requires and
needs a differentiated education, through innovations
and technological advances. The video resources on
social media seek to demonstrate, quickly, lively,
simply and clearly, the importance of breastfeeding®.
In addition, the health professional has a key role in
the process of raising awareness and guiding pregnant
women and women who have recently given birth to
breastfeed. Therefore, it is necessary to be prepared
and sensitive, understanding that each woman has an
emotional, family and cultural history to be known.

In view of the scenario already exposed, all
knowledge about breastfeeding has health education
as a facilitating tool, it is necessary to know what has

been accomplished in social media on the topic’. In
view of these considerations, the goal of this study
was to characterize the content of videos published
on YouTubeBR on breastfeeding, checking the
association between behavioral variables, quality of
the video content and problems with breastfeeding.

METHODOLOGY

This is an analytical descriptive study, carried
out by surveying videos posted on the YouTubeBR
platform in June 2019. The descriptor used was:
amamentacdo. As selection criteria, videos in Portuguese
were considered, up to 20 minutes in length.

The following relevance variables were
observed: number of views, likes, dislikes, number
of subscribers to the channel and the duration
of each video, breastfeeding technique, milk
production, myths and taboos, health professional,
profession, personal experience, infant formula,
scientific information, women, reports of problems
in breastfeeding and use of artificial nipples and the
relationship with health professionals.

Data obtained were entered into a Microsoft
Excel 2010 spreadsheet and analyzed statistically
using the Statistica Single User software 13.2.
Descriptive measures were calculated: mean and
standard deviation of the quantitative variables,
while the qualitative variables were arranged in
single frequency and double entry tables. To check
for possible associations between the qualitative
variables evaluated, the chi-square test was applied.
The level of significance adopted in the tests was 5%,
that is, associations with p <0.05 were considered
significant.

In the present study, consideration by the
Research Ethics Committee (CEP) was disregarded
since they are public information, available online.
According to the National Health Council (CNS) and
the National Research Ethics Commission (CONEP)
studies involving only public domain data, where it is
not possible to identify the research subjects, do not
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require approval from the CEP-CONEP System (http://
council.saude.gov.bry/).

RESULTS

Sixty-eight videos were found, of which 4
were excluded for exceeding the stipulated time, 1
for being in another language and 1 for being without
audio. Therefore, 62 videos were considered for
analysis. The number of views of the videos was on
average 3,560.8 (= 12,809.9), the number of likes
was 222.4 (% 855.0) and dislikes was 3.9 (* 13.2).

On average, the videos were 09:31 (% 04:18)
minutes long. Most of the channels that post videos
about breastfeeding were small with an average of
87,942.0 (% 233,337.8) subscribers, only one of them
had more than 1 million subscribers and 4 (6.5%)
more than 500 thousand subscribers (Table 1).

Table 1. Distribuicio da caracterizacio do canal e do video
com postagens sobre amamentacio.

Variables Mean SD
Views 3566.8 12809.9
Likes 2224 855.0
Dislikes 39 13.2
Video time 09:31 04:18
Channel Subscribers 87942 233337.8

Channel N %

Over 1 million subscribers

Yes 01 1.6
No 61 98.4
More than 500 thousand subscribers

Yes 04 6.5
No 58 93.5

Most videos, 72.6% (n = 45), did not address
breastfeeding techniques. Among the themes, 22.6%
(n = 14) addressed milk production. Most videos,
56.5% (n = 35), dealt with myths and taboos.
Only 35.5% (n = 22) had the presence of a health
professional.

Among health professionals, the one who
most recorded videos was a medical professional,
(16.1%) (n = 10). Half of the videos, 50% (n = 31)
addressed reports about breastfeeding problems.
Just over half of the videos, 53.2% (n = 33) did not
have scientific content (information), 21.0% (n = 13)
brought content about the use of artificial teats (Table
2).

Table 2. Characterization of videos posted on breastfeeding

Variables n %

Breastfeeding technique

Yes 17 27.4
No 45 72.6
Milk production

Yes 14 22.6
No 48 77.4
Infant formula

Yes 18 29.0
No 44 71.0

Content about using artificial nipples

Yes 13 21.0
No 49 79.0
Myths and Taboos

Yes 35 56.5
No 27 43.5
Reports on breastfeeding problems

Yes 31 50.0
No 31 50.0
Scientific content

Yes 29 460.8
No 33 53.2
Video with healthcare professional

Yes 22 35.5
No 40 64.5
Professional category

Physician 10 16.1
Nutritionist 6 9.7
Psychologist 1 1.6
Nurse 3 4.8
Breastfeeding consultant 2 3.2
Not professional 40 04.5

Saud Pesq, 2021 jul./set.; 14(3):601-608 - e-ISSN 2176-9206



004

Social media in promoting breastfeeding

Table 3 lists the association between being a
health professional and the study variables. It appears
that there was an association between being a health
professional and milk production (p=0.0105);
and

scientific  content/information (p=0.0001)

reports of breastfeeding problems (p=0.0001). In
summary, videos without healthcare professionals
tend not to address milk production, they are usually
reports about breastfeeding problems and do not

bring scientific content/information.

Table 3. Distribution of variables assessed according to whether or not they are health professionals

Video with a healthcare professional

Variables Yes No p
n % n %

Breastfeeding technique
Yes 9 14.5 8 12.9 0.0774
No 13 21.0 32 51.6
Milk production
No 13 21.0 35 56.5 0.0105%
Yes 9 14.5 5 8.1
Infant formula
No 17 274 27 435 0.4173
Yes 5 8.1 13 21.0
Content about using artificial nipples
No 20 323 29 46.8 0.0884
Yes 2 3.2 11 17.7
Myths and Taboos
Yes 15 24.2 20 323 0.1671
No 7 113 20 32.3
Reports on breastfeeding problems
No 22 35.5 9 14.5 0.0001*
Yes 0 0.0 31 50.0
Scientific content
Yes 21 33.9 8 12.9 0.0001*
No 1 1.6 32 51.6

*Significant chi-square test considering a 5% significance level.

DISCUSSION

Internet and social media have been widely
used as a source of health information. A review

study showed that the main purpose in the use of

the internet by medical professionals is the search
for medical and health information™. This purpose of
use is also common among users of health services,
as observed in a study conducted in Andpolis, state

of Goids, with patients from a university outpatient
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clinic, where 65% patients reported having sought
information about health-disease on the internet'’.
It was found in this study that although the channels
where the videos were posted are not so broad
reach, in number of subscribers, on average each
video related to the theme of BF reaches a universe
of more than three and a half thousand people. It is
noticed that the network communication technology
is an efficient tool to promote communication,
characterized as a powerful instrument for the
circulation of information', including in health.

Every day the number of people who consume
information via the internet and social networks
increases; according to Cruz et al.”, communication
is a means of maintaining relationships, establishing
knowledge exchanges and socializing information,
thus, the internet emerges as a benefit from the
moment the spread of information increased,
revolutionizing the way of doing communication.

BF is an extremely important dietary practice
for the child development'* and constitutes the main
food for the infant, containing essential nutrients for
the protection and promotion of children health. The
mother’s lack of information leads to attitudes that
interfere with breastfeeding, such as early weaning®,
which is why conveying reliable information, based
on science, contributes to promoting the health of
infants.

Benefits of breastfeeding for the child are
already well known, but the benefits of lactation for
the health of women are still poorly known. Several
studies show that breastfeeding is capable of bringing
benefits to women health both in the short and long
term. Informing pregnant women about these benefits
will certainly influence their decision to breastfeed?.

The breastfeeding technique, that is, the
way the mother/baby binomial is positioned to
breastfeed and the baby’s grip is relevant for the baby
to be able to efficiently remove the breast milk and
also not to hurt the nipples'. In the present study,
the breastfeeding technique was addressed in the
researched videos, although not mostly. The theme is

relevant since when performed incorrectly, it makes
the baby’s nutrition difficult, as well as providing
trauma and breast engorgement'®. A study carried out
in Feira de Santana, state of Bahia, sought to evaluate
the effect of an educational intervention directed
to the breastfeeding technique on the prevalence
of exclusive breastfeeding in the first month of life.
The intervention consisted of individual guidance
on the breastfeeding technique in the first 48 hours
after delivery. In the end, the prevalence of exclusive
breastfeeding, in the first month of the infant’s life, was
76.6% and the women undergoing the intervention,
presented the correct breastfeeding technique’®. Thus,
it is evident that health education interventions have
shown significant results in promoting breastfeeding.

Another aspect addressed in the analyzed
videos was related to milk production. This theme
is part of a series of myths and taboos that involve
breastfeeding. A study conducted with pregnant
women treated at a prenatal clinic in the state of Rio
Grande do Sul reported the existence of several myths
related to the BF process. Among the most common:
weak, insufficient milk, milk dry up, baby did not
want to take the breast, etc. The authors found that
myths and beliefs about BF were very present in
the daily lives of pregnant women, being possible
causes of early weaning, in addition, they emphasize
that strategies should be developed to mitigate the
negative impact of myths and beliefs about BF in the
lactating population®’.

Lactation is considered a natural process of
pregnancy and birth, but it is strongly influenced by
cultural, demographic and socioeconomic factors. The
support of health professionals, family and community
are decisive for breastfeeding to be successful and to
last for at least two years. It is known that the social
constructions of “little milk” and “weak milk” are still
strong enough to lead to early weaning'®.

It was observed that practically one third of
the videos presented content about infant formulas.
Although it is not a high percentage, it could have
been lower. BF helps the digestive process, favors the
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mother-child bond, facilitates emotional development,
favors immunity, among others. Infant formulas are
indicated only when breastfeeding is impossible, their
composition reaches a large part of the nutrients that
make up human milk, but its composition does not
match the physiological properties of BF".

A small part of the videos analyzed in the
study brought content about the use of artificial
nipples. In Brazil, the prevalence of bottle and pacifier
use in children under one month is 58.4% and 42.6%,
respectively. The use of artificial nipples is among the
main causes of early interruption of breastfeeding, as
the infant has difficulty sucking the mother’s breast
after having learned to suck the bottle’. Thus, it is
clear the need to popularize this scientific knowledge,
mainly in social media, to avoid the introduction of
artificial nipples so that they can promote the babies’
health.

Problems with breastfeeding have been
reported in several videos, most of them addressing
difficulties encountered in the period of milk
outflow, nipple cracks, mastitis and pain when
breastfeeding. Among the main breast complications
related to lactation are flat or inverted nipples, breast
engorgement, nipple trauma, candidiasis, block
of lactiferous ducts, puerperal mastitis and breast
abscess®. These issues are of great relevance to be
addressed in social networks, since they are often
experienced by many women in the breastfeeding
process.

All mothers can breastfeed as long as they have
accurate information and support within their families,
communities and the health system*'. Breastfeeding
information is important for promoting the health
of the baby and the mother. It is noted that in the
analyzed videos, this information is not always based
on scientific content, which can lead to problems for
the baby and mother. In the last decades, the internet
and social media have expanded access to information
and its use as a tool for obtaining health information
has grown exponentially2. YouTubeBR is among the
most used social media in Brazil and has proved

to be an important space for sharing content and
exchanging experiences between users. Nevertheless,
several studies indicate that most of the information
made available on the internet on health is considered
scientifically inadequate or incorrect® and the misuse
of this content can cause serious damage to the health
of users. It is very important that health professionals
have knowledge of the mother’s daily life and the
socio-cultural context to which they belong, as well
as their doubts, fears, expectations and difficulties, so
that it is possible to demystify the beliefs consolidated
by “common sense” that influence negatively during
lactation". Likewise, it is important that professionals
know how content is approached and broadcast on
social networks, favoring that they understand the
reality that people are often inserted in.

There was a statistically significant association
between being a health professional and the theme
of milk production, as well as scientific content/
information in addition to reports about breastfeeding
problems. Health professionals are expected to be
the facilitators of learning for pregnant and lactating
women since self-learning or learning mediated
by laypeople can be determinant for breastfeeding
failure®.

In this sense, there is no doubt that
breastfeeding promotes an increase in quality of life
not only for the mother-baby binomial, but also for
society as a whole, so it is necessary to overcome
the obstacles that arise during breastfeeding. The
precariousness of informational and educational
health techniques and a mistaken sociocultural
heritage can give rise to beliefs and myths capable
of negatively influencing the thinking and actions of
some mothers, making them feel unable to perform
the breastfeeding.

It is necessary not only to intensify strategies
that encourage and support breastfeeding through
the implementation of public policies, but it is also
essential to empower women so that they are able to
decide what is best not only for their baby’s health,
but for theirs too. The internet has proven to be
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an important tool for searching for health-related
information, but more studies are required to assess
the impact of content shared on YouTubeBR videos
and how they can influence breastfeeding.

The present study has some limitations,
highlighting mainly the small number of videos
found using the adopted criteria. Possibly, search in
several languages or even adopting other descriptors
could result in a larger universe of videos posted on
the theme, thus allowing perhaps to obtain distinct
and peculiar characteristics about the theme. The
academic community knows where to look for and
consume quality information that is produced by
science. However, little is known about how much
the lay population absorbs from what is conveyed in
academic circles, so social networks can be configured
as a way to disseminate scientific knowledge to the

general population.

CONCLUSION

Videos are a good health-promotion tool,
however, on the topic of breastfeeding, videos without
professionals tend not to address milk production,
they are usually reports about personal experience
and do not bring scientific information.
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